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ABSTRACT 

Developed by an instructional materials center, this 
teaching guide was prepared to present home management and consumer 
education in the perspective of family living. Arranged in four major 
sections the section on Homemaking I introduces the student to 
management in everyday living, while Homemaking II emphasizes the 
management of household tasks. Homemaking III incorporates the 
expanding role of the consumer, whereas Homemaking IV emphasizes the 
role of the mature manager and consumer. Also included is an outline 
for a semester course in home management which covers all of the 
above areas. The guide is arranged in outline format and identifies 
concepts, subconcepts, behavioral objectives, job opportunities, and 
learning and evaluation experiences. A. bibliography of various 
resource materials is provided. A unit is included in each sequence 
course and semester course on job and career opportunities in the 
area of home management and consumer education. (JS) 
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DESCRIPTION OF 

HOME ECONOMICS INSTRUCTIONAL MATERIALS CENTER 



The Home Economics Instructional Materials Center was established September 
1, 1967, as a continuing project. It is a cooperative project between 
Homemaking Education in the Texas Education Agency, and the College of 
Home Economics, Home Economics Education Department, Texas Tech University 
at Lubbock, Texas. The instructional materials which are being developed 
at the Center are intended to assist teachers and coordinators in promoting 
and teaching home economics gainful employment programs or homemaking 
education. 

To provide a background of information for the establishment of the Home 
Economics Instructional Materials Center, a Planning Grant Project was 
approved by the Texas Education Agency for February 1 through August 31, 

1967. The major purposes of the Planning Grant Project were (1) to assemble 
and catalog an occupational reference library, (2) to develop procedural 
steps for preparation of instructional materials, and (3) to illustrate the 
first sequence of these steps, that is, to develop job analyses and to list 
competencies needed for employability of students. 

The present major objectives of the Home Economics Instructional Materials 
Center are (1) to develop instructional materials designed for use by 
students enrolled in cooperative part-time training programs and in pre- 
employment laboratory training programs in preparation for employment 
in occupations requiring home economics knowledge and skills, (2) to 
develop materials in homemaking education, and (3) to develop at a later 
time materials designed for use in home and community service programs. 

Acknowledgement is given to: 

Mrs. Elizabeth F. Smith, Director, Homemaking Education, Texas Education 
Agency, who conceived the original plan for establishing the Center 
and continues to determine ways in which the Center can meet the needs 
of Homemaking Education in Texas. 

Dr. Camille G. Bell, Chairman, Department of Home Economics Education, 
who continues to serve in an advisory capacity. 



Linda Glosson, Acting Director 
Home Economics Instructional 
Materials Center 



Betty Robinson, Assistant Director 
Home Economics Instructional 
Materials Center 
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PREFACE 



The abilities to manage and to use money effectively affect every aspect 
of an individual’s life. Management involves using the decision-making 
process in planning, controlling, and evaluating use of resources to 
achieve goals. Management is basic and applicable to all areas of 
family life. It aids the family in attaining their goals and in meeting 
the perplexing pr^lems in today's changing society. Consumer education 
involves optimum use of money as a family resource to attain family goals. 
Unfortunately, most individuals spend a significant portion of their lives 
learning how to make money, but littleor no time, aside from trial and 
error, learning to use that money to reach their goals. Consumer education 
helps alleviate this problem by teaching consumers to make knowledgeable 
choices and decisions regarding use of money. 



The purpose of this subject area guide is to present home management 
and consumer education in the perspective of family living. An attempt 
has been made to relate home management and consumer education to the 
other subject areas of homemaking, including family living, child development, 
housing, food and nutrition, and clothing and textiles. 



Homemaking I introduces the student to the elements of management, manage- 
ment procedures, management in everyday living, and management as a 
consumer. Homemaking II emphasizes the concepts of decision-making, and 
managing household tasks. The consumer education units are related to 
managing money and consumer decisions. Homemaking III focuses on 
management in the home and the expanding role of the consumer. In 
Homemakino IV emphasis is placed on helping the student prepare a) become 
an independent and mature manager and consumer. 

The Home Management Semester Course deals with management, managing 
daily living, managing as consumers, and managing in the home. Students 
learn both principles and application of management to various aspects 
of individual and family life. 



In an effort to place greater emphasis on career and job opportunities 
in all phases of homemaking, a unit is included in each sequence course 
and semester course on job ano career opportunities in the area of 
home management and consumer education. 
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HOME MANAGEMENT AND CONSUMER EDUCATION GUIDE 



Home Management and Consumer Education is one of six subject area guides 
being developed for use in high school homemaking programs in Texas. 
Additional guides are being prepared in the areas of Family Living, 

Child Development, Housing, Food and Nutrition, and Clothing and Textiles. 

Contents of the Guide 

Each subject area guide is closely correlated with the Conceptual Framework 
for Homemaking Education in Texas,. The Framework was used as a basis for 
deVeloping behavioral objectives, generalizations, and learning and 
evaluation experiences for each subject area guide. 

Each guide has colored dividers to indicate Homemaking I, II, HI, IV 
and the Semester Course as follows: 

Homemaking I - yellow 
Homemaking II - orange 
Homemaking III - green 
Homemaking IV - pink 
Semester Course - blue 

Each large concept within a level begins on a new page. An overa ll 
objective for that concept is stated in behavioral terms to indicate 
what the student should be able to do when he has completed the unit. 

Subconcepts related to the large concept are underlined. Generalizations, 
help give meaning to the subconcepts by summarizing or relating ideas 
presented. 

Behavioral objectives show outcomes which should result from successful 
completion of the learning and evaluation experiences. The letter 
in parentheses at the end of the objective indicates the level in the 
cognitive domain at which the objective is stated as follows: (K) 

Knowledge, (C) Comprehension, (Ap) Application, (An) Analysis, (S) 
Synthesis, and (E) Evaluation. When objectives at more than one level 
might be written for a learning experience, only the higher level 
objective is given. 

Learning and evaluation experiences are provided to suggest ways each 
concept mi ght be taught using a variety of teaching methods and techniques. 
Many of the suggested experiences may be used to evaluate the student's 
progress toward the objectives of the unit. 

Numerous coordinating experiences were developed to illustrate ways of 
coordinating each concept with home practice, home experiences, FHA, and 
community activities. These experiences are designed to coordinate the 
total homemaking education program by giving students additional learning 
experiences and opportunities to use what they have learned in various 
situations. 



How to Use the Guide 



The subject area guides are designed to aid the teacher in under- 
standing the concerns of high school students and the concepts that would 
be appropriate at each grade level. They are not designed for use in 
any particular community. The teacher will need to use her own initiative, 
imagination, and creativity in working cooperatively with students, 
parents, school, and community to develop an effective homemaking 
education program. The subject area guides are intended to guide, not 
dictate, the content of high school homemaking courses. 

The teacher is not expected to use all the suggested experiences given 
in this guide with one class. She may adapt, supplement, and expand the 
suggestions in view of the specific needs, interests, abilities, back- 
grounds, and levels of maturity of her students. The variety of experiences 
included should enable the teacher to select and assign those teachirg- 
1 earning experiences that will help her students reach the objectives 
important to them. 

Schools which do not offer Homemaking IV should consider combining 
Homemaking III and IV to form a meaningful Homemaking III course by 
incorporation concepts from both courses to meet students' needs effectively. 

The subject area guide should be a valuable aid in local program 
planning and curriculum planning. 



Program Planning 



Effective program planning for homemaking education in the local community 
involves: (1) understanding the community, (2) understanding human growth 

and development, and (3) cooperative planning. 

Understanding the Community . Planning and carrying out an effective 
homemaking education program requires that the teacher understand the 
community in which students and their families live. A study of social, 
economic, and cultural conditions in the community should contribute 
to this understanding. Such a study involves determining the represen- 
tative types of home and family backgrounds and appraising community 
attitudes, prejudices, values, industries, practices, resources, and power 
structure. Because patterns of home and community life largely determine 
the needs and interests of individuals, knowledge of the community can 
bring into focus the problems of everyday living and can serve as a 
basis for curriculum planning. 

Understanding Human Growth and Development . The development of the 
individual from birth throughout life is characterized by the occurrence 
of certain tasks at each stage of development. Understanding these 
tasks and the characteristics of youth related to them is an important 
part of program planning in homemaking education. 

Knowledge of the developmental tasks has several implications for the 
teacher. The tasks indicate the types of problems for which students 



I must seek solutions. The teacher must realize that individuals of 

the same chronological age are not necessarily in the same stage of 
development. Because tasks arise at or about a given time in the 
student’s life, however, she should be able to anticipate the teachable 
moment and to provide learning experiences which will meet the needs, 
interests, and abilities of students. 

Cooperative Planning . Planning the homemaking education program co- 
( operatively with students, parents, teachers, administrators, and others 
in the community has been shown to result in more effective learning and 
a better curriculum than would be possible in a program designed by the 
teacher alone. Students, parents, and community members may be involved 
in planning through questionnaires, planning groups, and advisory 
committees. Professionally trained persons, including the school 
principal, other homemaking teachers, teachers in other subject areas, 
guidance personnel, and local and area supervisors also provide essential 
contributions to program planning. When preliminary plans have been 
developed, the teachpr will want to discuss program planning with her 
students to provide "eater insight into their special needs and 
interests. 



Curriculum Planning 



Concepts and Generalizations . Curriculum planning for the local homemaking 
education program involves using knowledge of the community understanding 
human growth and development, and analyzing results of cooperative planning 
in identifying concepts and generalizations which provide opportunities 
for relevant and lasting learning. A concept may be defined as “an abstrac- 
tion representing the world of objects and events as a means of organizing 
them into categories."' Meaning is given to concepts by generalizing 
from experiences which occur over a period of time. A generalization 
is a complete thought which "expresses an underlying truth has an element 
of universality, and usually indicates relationships. Generalizations 
help give meaning to concepts and should be applicable in a number of 
situations. A number of generalizations are needed to develop a single 
concept. To help students formulate generalizations the teacher should 
provide learning experiences which require students to describe, define, 
analyze, identify, classify, relate, explain, justify, interpret, and 
predict. 

Behavioral Objectives . Concepts and generalizations are used to plan 
appropriate behavioral objectives and learning experiences which students 



Concepts and Generalizations ; Their Plac e J_n_ High School Home 
Economics Curri culum Development . Washington, D.C.; American Home 
Economics Assocation, 1967. 

2 Ibid. 
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must have in order to develop realiable and expanded concepts. A 
behavioral objective is measureable behavior <hat is expected to result 
from successful completion of designated learning experiences. In 
order to educate the total student, objectives should be provided at 
all levels of the cognitive, affective, and psychomotor domains of the 
taxonomy of educational objectives. 

Learning Experiences . Learning experiences should be selected to enable 
students to achieve each behavioral objective. Learning experiences in 
homemaking education may be provided through classroom, home, community, 
and Future Homemakers of America. Students’ interests are more easily 
sustained if a variety of experiences are provided for learning by 
seeing, hearing, feeling, and doing. 

Evaluation . Evaluation determines the extent to which a group or class 
has achieved behavioral objectives and indicates the effectiveness of 
the teacher and the curriculum. Effective evaluation is a continuous 
process which involves determining behavioral objectives, collecting 
evidence on behavior changes, interpreting the evidence collected, and 
using the evidence to improve the curriculum, teaching, and guidance. 
Methods of evaluation include paper-and-pencil tests, oral tests, 
performance tests, check sheets and inventories, score cards, rating 
scales, behavior records, and observations. 
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